Management Board report from the
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1. Operating summary
3

1.1.

Commentary of the Management Board

In the first quarter of 2021/22 of the financial year, we achieved consolidated revenues of PLN 48.9 million, which
is an increase by about 17.5%. It is worth remembering that we generate almost all revenues in the US dollar (USD)
and the USD / PLN exchange rate has a significant impact on the reported results. After the end of each quarter,
we provide information on the estimated revenues generated in each period in dollar terms. In the first quarter of
the financial year, the increase in revenues measured in this way amounted to 25.2% per annum (USD 13.02 million
compared to USD 10.26 million a year ago).
Operating profit in the first quarter has increased by 8.7% (compared to the same period of the previous year) to
PLN 28.1 million, and EBITDA by 10.4% to PLN 31.0 million. Consolidated net profit amounted to PLN 26.6 million
compared to PLN 20.8 million in Q1 2020/21, however, it should be remembered that a year ago the effect resulting
from the use of the IP Box was not recognized.

Margins, financial flows and dividend policy
Our business model enables us to achieve very high operating profitability. In the first quarter of the financial year,
the gross profit margin on sales was 83.8%, the operating profit margin was 57.4%, and the net profit margin was
54.4%.
We are still at the stage of growth, we are investing in product development, we are also increasing the number of
people cooperating with the Company in all areas (developers, customer support, marketing, sales department). The
related cost increase may exert pressure on margins in the coming periods, but we intend to maintain our business
model and the associated high profitability levels.
The above-described profitability makes us generate cash effectively. Cash flows from the operating activities in
the first three quarters of the financial year amounted to PLN 41 million.
We continue our dividend policy, which assumes allocating the highest possible part of the profit to shareholders
from the point of view of legal regulations. The recognition of the IP Box tax relief in this financial year in the first
quarter also has a significant impact on the presented results, while in the previous financial year we presented this
impact in full in the annual financial statements.

Key performance indicators of the Company
MRR
MRR (monthly recurring revenues) constitute most of our sales and determine the stability of our business based
on the subscription model. Additionally, we generate revenues from the sale of services related to our products,
e.g., training. At the end of June 2021 our MRR at the Group level for the first time amounted to USD 4.21 million
- that is, by 4.7% more compared to the last month of the previous quarter and by 25.3% compared to the same
period last year. The stability of this indicator may be proved by the fact that it grew in each subsequent, single
month of the last year and the year before. On the graph we present MRR as for the last month of each of the
quarters.
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MRR

ARPU
ARPU (Average Revenue Per User), the average revenue per one customer - in our case, a company or institution.
ARPU given in our report and presentations is calculated based on the MRR (not total revenue). ARPU value of
individual customers depends on the selected subscription plan and the number of agents (in the case of ChatBot,
on the selected plan and possibly the number of interactions exceeding the limit available in a particular
subscription). In the first quarter of 2021/22 of the financial year, ARPU of the LiveChat product expressed in
amounted to USD 119 and was higher by over 11% compared to the value at the end of the previous year; ARPU
of ChatBot increased by approx. 36% per year to over USD 93.
The main reasons for the significant increase in ARPU year on year are: the introduction of new subscription plans
for ChatBot since October 2019, acquiring larger customers and change of the LiveChat pricing model (from "Pay
per Seat" to "Pay per Agent") in January 2020.

Average sale price
The average sale price, or initial ARPU is practically the average value of the first payment from new customers each
month. The significant increase in this indicator is related to the same factors as the increase in ARPU, in addition,
some organizations may have been forced by lockdown to implement new solutions faster than the standard ones.
However, especially in the case of larger clients, we observe a strong trend, according to which ARPU grows over
time, and many clients significantly increase the value of the contract during the first month of cooperation.
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LiveChat ARPU (USD)

LiveChat ARPU and initial ARPU (USD)

6

ChatBot ARPU and initial ARPU (USD)

Number of clients and churn
Among our clients are companies operating in virtually all sectors of the economy, universities, and institutions from
around 150 countries around the world. The most important geographically markets, both in terms of the number
of customers and generated revenues, are the English-speaking countries: USA, Great Britain, Australia, and Canada.
At the end of June 2021, the number of paying LiveChat customers was 33358 and ChatBot 3.089, an increase of
7.4% and 54.5% percent year-on-year, respectively. Also in June 2021, 119 LiveChat licenses were deactivated, as
they were on the old pricing plan “pay per chat” which is no longer continued.
“Customer churn”, the customer churn rate, was over 3% throughout the financial year (monthly). The value at the
level of 3% or even significantly higher are normal in the SaaS model and depend, inter alia, on industry and customer
base (churn is usually significantly higher in the small business segment). From a business point of view, more
important is the "net MRR churn", which is a similar indicator for recurring revenues. In our case, it is significantly
lower and during most of the months it was significantly lower than 1%.
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Number of paying LiveChat customers

Number of paying ChatBot customers
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1.2. Selected consolidated financial data

[PLN thousand]

Q1 2021/22

Q1 2020/21

Change

Net sales of products, goods and
materials

48 909

41 628

+17.5%

EBITDA

30 968

28 047

+10.4%

Operating profit (loss)

28 074

25 822

+8.7%

Gross profit (loss)

28 460

25 271

+12.6%

Net profit (loss)

26 612

20 802

+27.9%

Cash flow from:

36 913

21 191

+74.2%

operating activities

40 967

24 310

+68.5%

investing activities

(3 851)

(2 910)

-

financial activities

(202)

(209)

-

Number of shares

25 750 000

25 750 000

-

1.03

0.81

+27.2%

Profit (loss) per ordinary share

9

[PLN thousand]

30 June 2021

31 March 2021

Change

Total assets

152 618

122 318

+24.8%

Liabilities and provisions

19 176

14 948

+28.3%

Long-term liabilities

1 372

1 536

-10.7%

Short-term liabilities

17 805

13 412

+32.8%

Net equity

133 442

107 370

+24.3%

515

515

-

25 750

25 750

-

5.18

4.17

+24.2%

Initial equity

Number of shares

BVPS
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1.3.

Selected separated financial data

[PLN thousands]

Q1 2021/22

Q1 2020/21

Change

Net sales of products, goods and
materials

48 909

41 628

+17.5%

EBITDA

31 128

27 801

+12.0%

Operating profit (loss)

28 435

25 786

+10.3%

Gross profit (loss)

28 351

25 180

+12.6%

Net profit (loss)

26 503

20 711

+28.0%

Cash flow from:

22 199

(8 058)

-

operating activities

26 050

(5 149)

-

investing activities

(3 851)

(2 909)

-

financial activities

-

-

-

Number of shares

25 750 000

25 750 000

-

1.03

0.80

+28.8%

Profit (loss) per ordinary share
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[PLN thousands]

30 June 2021

31 March 2020

Change

Total assets

148 070

118 168

+25.3%

Liabilities and provisions

15 646

12 247

+27.8%

Long-term liabilities

-

-

-

Short-term liabilities

12 237

9 088

+34.7%

Net equity

132 424

105 921

+25.0%

515

515

-

25 750 000

25 750 000

-

5.14

4.11

+25.1%

Initial equity

Number of shares

BVPS

1.4.

Key events

At the end of the first quarter of the financial year 2021/22, in the case of the LiveChat solution, the number of
paying customers was 33,358 compared to 30,391 a year earlier. At the end of the period, the ChatBot product was
used by 2,086 paying customers compared to 1,350 a year earlier.
On June 25, 2021, the Management Board of the Company adopted a resolution on the distribution of net profit
for the financial year from April 1, 2020 to March 31, 2021, according to which it was proposed that LiveChat
Software S.A.'s separate net profit in the amount of PLN 99,775,907.86 should be distributed so that:
● the amount of PLN 4,758,407.86 is allocated to the Company's supplementary capital
● payment of dividends is allocated to the shareholders in the amount of PLN 95,017,500; which means that
the value of the dividend per share will be PLN 3.69 (including two advances on the expected dividend
paid in January 2021 and July 2021 - both in the amount of PLN 0.89 per share).
The proposal for the distribution of the Company's net profit was positively recommended by the Supervisory Board
of the Company, as well as the Ordinary General Meeting of the Company on August 18, 2021 approved the above
mentioned division of the Company's standalone profit.
In accordance with the resolution of the Management Board of the Company, on July 27, 2021, the shareholders
holding the Company's shares as at the dividend date, i.e. July 20, 2021, the second dividend advance was paid in
the amount of PLN 0.89.
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The amount of the dividend to be paid as at the date of this report is PLN 1.91 per share. The record date for the
shareholders entitled to the dividend was set for August 25, 2021, and the date of dividend payment for September
1, 2021.

Dividend per share (PLN)

CUSTOMER ACQUISITION

In the process of acquiring customers, the Company uses many channels, including partner channels (affiliate and
reseller), content marketing, which translates, among others, into high position in search engine rankings, presence
in the websites such as Shopify, BigCommerce or integrations with other solutions. In 2019, a sales department was
created to support the implementation of the strategy assuming, inter alia, acquiring more clients of the "enterprise"
class.
In addition to LiveChat, other products are more and more often the subject of enterprise-class deals. The
essential agreements obtained by the Company in the first three months of the financial year include:

●

a European company that offers IT and consulting services,
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●
●

doubling the value of cooperation with a renowned university in the USA,
the change of type of contract to one related to an annual commitment (instead of monthly payments)
with one of the leaders of the global Forex market.

SELECTED PRODUCTS’ DEVELOPMENTS
The SaaS model enables the Company to smoothly introduce changes and new features to its products. Some of
them are the result of the work of external developers, monetized through the "marketplace". However, most are
built by in-house development teams. The most important changes introduced in recent months include integration
with WhatsApp Business based on the official API of this solution.
During the first quarter, the partners of the Company, operating under the partnership program, were allowed to
share the ChatBot product. In the future, the Company is planning similar actions also in the case of other products.
The Affiliate Program is one of the most important customer acquisition channels for the LiveChat product.
In July 2021, the migration of the Company's customers to the modern "back-end" LiveChat 3 was finally completed.
The introduction of the new version of LiveChat enabled, among others, creation of Company’s "marketplace" and
a developer program. A very flexible version of LiveChat, enabling easy integrations and new functions creation is
a significant competitive advantage of the Company.

IMPACT OF THE PANDEMIC ON THE COMPANY’S SITUATION
In connection with the outbreak of the pandemic and the epidemic in Poland, in the week of March 9-15, 2020, the
Company, out of concern for the safety of its associates, introduced a model based 100% on remote work. In July
2020, the company re-opened the office, however, introducing several precautions and limitations (number of desks
were excluded from use, the number of people in the office was monitored, disinfectants were made available, etc.).
At the same time, the Company informed its associates that remote work is the preferred form of cooperation and
intends to maintain this organizational model in the future. This is due to the positive reception of changes by
colleagues and very good results in terms of effectiveness. Due to the worsening of the epidemic situation in Poland,
in October it was decided to close the office in Wrocław again. The office was again (while maintaining the
precaution measures above) made available to colleagues from May 5, 2021.
Despite the worsening of the epidemic situation and the quarantine of individual associates of the Company, the
negative effect of COVID-19 and the related limitations on the Company's business development, continuity and
quality of services or development works remain unproven. The pandemic situation makes recruitment difficult, but
the introduction of procedures related to the transfer of this process online enables the Company to continue
increasing employment. Due to the change of the operating model to remote work, more and more people from
outside Wrocław cooperate with the Company - both from other Polish cities and from abroad (e.g. Boston, London).
The Company's business indicators are simultaneously affected by many factors, including the economic situation
in the key markets (e.g., the US, UK, Canada), product changes, marketing activities, competitors' activities, and
many others, which makes it difficult to accurately calculate the impact of the pandemic on business.

1.5.

Other events

LiveChat Software encourages the self-improvement of its employees and implements measures designed to
strengthen the sense of community among the personnel. The coronavirus epidemic has not stopped these
initiatives, which took place in the virtual space. Examples of such measures include the following:

LiveChat Academy
A series of lectures during which successive team members of the Company share their experiences and help other
team members learn useful skills.
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Success by LiveChat
In accordance with the marketing strategy that provides for the generation of its own valuable content, from April
2020 the Company has been running a multimedia blog platform "Success by LiveChat".
A characteristic feature of this project is the fact that it is based on video productions made at the Company’s own
recording studio. The platform also contains guidebooks, studies and knowledge resources, but also interviews with
guests conducted by the ambassador of the LiveChat brand - Marcos Bravo.

Assistance Program
In June 2021, the psychological support program (EAP24) was launched at the Company. As part of it, the
Company's associates and their relatives were given the possibility of anonymous and free of charge support from
psychologists and therapists. The launch of the program is part of the Company's activities aimed at supporting the
mental health of its associates in a situation where it is based on remote work.

“LiveChat for Nonprofits”
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As part of the "LiveChat for Nonprofits" program, we support non-government organizations from around the world
by making our products available to them free of charge. At the end of August 2021, 335 organizations from around
the world were registered in the "Care to Chat" program. They used 2,584 agents who (from the beginning of the
program's existence) conducted 943,365 chats. In the last quarter, the organizations supported in this way by
LiveChat were joined by, among others: American Sleep Apnea Association, Inc., Brampton Multicultural Community
Center and Touché.

1.6.

Description of the organization of the LiveChat
Software Capital Group

1.6.1.

LiveChat Software Capital Group structure

LiveChat Software S.A. creates a capital group, which includes as a parent company and a subsidiary of LiveChat
Inc. based in the USA, in which it holds 100% of the capital and 100% of votes. LiveChat Inc. subject to full
consolidation. The Company has no branches.

1.6.2.

LiveChat Software structure

LiveChat Software structure is following:
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2. Description of the activities of LiveChat
Software Group

2.1.

Strategy

We are distinguished by the fact that we feel responsible for the quality of communication on both sides of this
process. We support companies in more effective communication, but our goal is also to provide the best experience
and improve the quality of services for millions of people who use our solutions every day.

Product and services
The products and services we provide are to meet all our client's communication needs. In the current environment,
it is not the brand but the customer that dictates the rules of communication. Our products enable contact with the
company at a time and place he chooses through any communication channel and freely express himself and his
emotions.
We will also be able to maximize the number of interactions carried out through our solutions.

Target markets
Our clients are companies of all sizes representing all industries. One of our significant competitive advantages is
a very effective, automated sales process for small and medium-sized companies.
We intend to maintain this advantage while focusing on medium-sized companies. Maintaining a strong position in
the small business segment will help us generate new leads. Increasing the number of corporate clients will translate
into increased predictability of our business and its even greater stability. We believe that we have the technological
and organizational capabilities needed to provide services for this market segment. Despite this, further work is
required in order to adapt products, marketing, and build a sales department to achieve this goal.
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We offer our clients not only technological solutions but also our expert knowledge accumulated thanks to almost
20 years of supporting online communication.
We focus on the US market, which is the largest for us in terms of sales value and future growth potential, but also
sets trends for the entire industry.
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Economies of Scale
Our solutions are used by thousands of companies and millions of end-users. It gives us data and experience that
we use for further growth - development of our current products and designing new ones. We focus on
implementing projects with the highest potential.

Focus on data
Looking for opportunities for further growth, we will rely on available data and invest in their analysis.

Open Infrastructure and products
Our products are to be open and easy to integrate with other solutions provided by external suppliers. Even our API
(Application Programming Interface) becomes a product.

20

2.2.

Description of the activities of the Group

LiveChat Software is a developer and a global provider of LiveChat software. Its corporate portfolio also includes
solutions such as ChatBot (a chatbot building platform), HelpDesk (ticketing system) and KnowledgeBase
(a knowledge base application).
The Company is a developer and a distributor of products sold in a Software-as-a-Service model), used in businessto-consumer (B2C) and business-to-business (B2B) text-based communications. At present, LiveChat Software
focuses on the development of new products and on perfecting the ones already on the market, offering top- quality
customer service (users of LiveChat product can contact the Company on a 24/7/365 basis) and the development
of new customer acquisition channels.
The Company has a proven business model with a marginal, close to zero customer acquisition cost. The relatively
low level of recurring expenses and the marginal ultimate variable cost of new clients coupled with the absence of
the need for additional CAPEX, gives LiveChat Software a high degree of scalability of its business while retaining
strong profit margins.
Leveraging the right marketing policy, including pricing, LiveChat product is addressed primarily to SMEs, but the
Company is also reaching out to corporations which operate on a larger scale, through product development,
introduction of new features and pricing schemes. A progressive price list gives the Company an opportunity to
generate higher revenues from clients who use a greater number of LiveChat functionalities.
LiveChat Software also runs several other projects, whose joint trait is the potential to accelerate customer
acquisition growth rate. Its solutions are dedicated to business users from all industries. At present, IT companies
account for the greatest number of clients. Other large sectors represented among clients include retailing,
education, marketing, gaming and gambling, automotive, entertainment, financial services, health care and tourism.

21

2.3.

LiveChat

LiveChat product is a tool for quick contact between clients and the Company using a chat application embedded
on the company’s website. The solution is used mainly for customer service and online sales.
The Company offers mobile application and desktop versions of the product, and it is also possible to use it in a
browser-based form. This gives users of the product an ability to chat with clients virtually anywhere and anytime.
Examples of the product’s use are very varied. LiveChat solution can facilitate sales processes in e-commerce, serve
as a recruitment supporting tool in education and HR and as a contact channel in industries which require
personalized communications, such as real estate.
LiveChat offers numerous functionalities, not just facilitating conversation with clients, but also making
communications management easier. Users are offered features which engage their clients (e.g. automatic
invitations to start a conversation), a ticketing system (which makes it possible for clients to leave a message after
hours), tracking the behavior of website visitors and an analytical panel. All the data collected using the LiveChat
application are an attractive source of knowledge, to be used in the sales, service and customer support process.
The product’s structure makes it possible for users to integrate it with other instruments, vastly expanding its
usability.
More information about the product can be found on the website: https://www.livechat.com

LiveChat as a communication platform
The idea to change the direction of the LiveChat product development is a response to the growing number of
individual user requirements for the application. To meet and exceed customer expectations, LiveChat Software
builds an ecosystem around its solution.
Changing the business model to the platform, in the long run, will accelerate the development of solutions created
by the Company, as well as facilitate the introduction of new functionalities to them. The platform enables the
creation and sharing of new functions not only by the Company's employees, but also by external units (developers,
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software companies, partners, and users themselves). Thanks to the platform and the tools made available on it,
everyone from outside the company has the opportunity to create their own extension or application based on the
LiveChat product technology. In this way, it is possible to introduce solutions that are not included in the product,
and which are crucial for a given user.
The platform around the LiveChat solution consists of closely related parts. The first is the Development Console,
on which the Company provides appropriate tools (manuals, API documentation, code examples), thanks to which
it is possible to create plugins and extensions.

The next part is the Marketplace, which is the "place" where all created products are stored and made available to
users of the LiveChat product (in paid and free versions). The third part is the community of all its participants, as
well as the Company's clients, built around the platform. The goal of the community is to exchange experiences,
jointly create applications and establish mutual relations.
The main benefits of product development in the platform model are that the solutions become more flexible, which
makes it possible to almost freely adjust their functionality to the users' requirements. This makes the user's
relationship with the product stronger, making it more difficult for him to give up using it. The platform also allows
you to discover previously unknown use cases of a given solution and share these experiences.
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In the first quarter of the 2021/22 financial year the value of revenues from the sale of applications made available
in the Company's marketplace and developed by external partners was on an average level of USD 77 thousand
monthly as compared to approximately USD 60 thousand monthly in the previous quarter.
More information about the product can be found on the website: www.livechat.com/marketplace/
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2.4.

ChatBot

ChatBot is a product which allows the creation of conversational chatbots to handle various business scenarios.
Their main goal is to automate corporate communications and to improve the effectiveness of customer service
teams by addressing repeatable customer inquiries. The solution, introduced to the market, fits into the Company’s
strategy to develop the offering of products for text-based customer communications. At the same time it responds
to the now popular trend towards automation of communications using AI-based mechanisms.
Bots are created by preparing a detailed conversation scenario in the form of a 'tree'. It is based on the drag & drop
method, it is intuitive and simple, and therefore also available to people who do not have specialized programming
knowledge.
Chatbots, created by ChatBot, are based on two systems of matching phrases during a conversation with the user.
The main one - machine learning, which analyzes the entire phrase entered, and the second one based on keywords.
They can be used alternately or even combined within one scenario.
ChatBot is integrated with the LiveChat solution, but also with other tools, such as Facebook Messenger. In addition,
the user can connect the created bot with the internal system, which allows, among others, to verify and send data
obtained by the bot during the conversation to other systems in the company. ChatBot's integration possibilities are
virtually unlimited due to the company's API application.
The Company promotes its solutions through cost-free activities, organically increasing the ChatBot user base. At
the same time, ChatBot sales are also handled by the sales team - common to all products. The solution has been
available on the market since June 2017 (in the open beta version, from February 2018 as a complete product). The
customers of the product include companies such as Moody’s, Kayak, Unilever, or Danone.
More information about the product can be found on the website: https://www.Chatbot.com
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2.5.

HelpDesk

HelpDesk is a solution that is supposed to support business communication with the client through various channels.
In particular, HelpDesk helps to manage the so-called "Tickets", i.e. matters reported by clients via various text
communication channels (e.g. mail, live chat).
The functions offered by HelpDesk include support for teamwork, grouping and tagging of tickets, assessment of
consumer satisfaction. Work on more HelpDesk integrations with other products is currently underway. The
product is systematically expanded, and its vision ultimately assumes as much automation of such processes as
possible to shorten the time of customer service support. HelpDesk will be a competitive solution for such products
as Zendesk, FreshDesk, ZOHO Desk, HappyFox, or HelpScout and will constitute a valuable complement to the
Company's offer.
For more information about the product please see https://www.helpdesk.com
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2.6.

KnowledgeBase

The Company released this application in October 2017, initially as an open beta version and then, in March 2018
as a fully-fledged, paid product. KnowledgeBase platform allows companies to create their own knowledge bases,
which can be accessed by both their employees and clients.
Thanks to KnowledgeBase, articles relating to, for example, technical assistance, are all gathered in one place. This
way, an employee doesn’t have to switch between various browser tabs to seek out an answer to the question while
dealing with customer service, but merely seeks out the information in the knowledge base. This boosts the
efficiency of the customer service and speeds up communications with clients. At the same time, it lets clients seek
out solutions to their problem by themselves. The application may be integrated directly with LiveChat solution.
For more information about the product please see https://www.knowledgebase.ai

2.7.

Other activities

Examples of some additional activities contributing to the organic growth of the number of customers on which the
Company's team works in dedicated teams:
Affiliate program - the goal of the partnership program is to build new sales channels based on cooperation with
companies from various industries or freelancers. The program consists of models:

●

an affiliate in which partners earn a commission on every sale of a product made through them

●

solution partners, assuming the possibility of adding our product (and services around it) to the partner's
offer portfolio and independently shaping the pricing policy
.

Activities undertaken in the project:
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●
●
●

expansion of the website and blog (strengthening the organic traffic and the number of entries interested
in cooperation)
expansion of the partnership panel (dashboard) giving partners access to advertising materials, analytics
and tools for creating and managing LC licenses created in this model
Partner program API - enabling tracking and optimization of project activity and the automation of many
activities within the project

Content marketing activities
The Company puts a lot of work into the content created for the website, which allows it to generate high incoming
traffic to websites and high positions in browsers.
Partnerships - activities involving cooperation with other software development companies. They are based on
cooperation on various levels: mutual promotion, creating joint integrations, listing in marketplaces.

2.8.

Description of the situation on the market for SaaS
services and the segment of live chat type of software

The SaaS (Software-as-a-Service) software market is the largest and dynamically developing part of the Cloud
Computing market, consisting in the provision of services and products in the area of information technology
through the use of cloud computing. The Cloud Computing market includes the private cloud segment, which is
used by large enterprises to optimize their own resources, and the public cloud segment, aimed at small and mediumsized companies, which allows greater control over expenses and the possibility of spreading them over time.
According to estimates by the analytical company Gartner, the value of the public cloud amounted to USD 270.0
billion in 2020.
According to forecasts, the value of the public cloud market will grow by 16.1% annually to USD 692.1 billion from
2019 to 2025. Solutions offered in the SaaS model dynamically replace traditional software, allowing customers to
optimize the resources used, increase the reliability, scalability and flexibility of the solutions used. The following
markets are also distinguished within the Cloud Computing market:
●
●
●
●
●
●

IaaS (Infrastructure-as-a-Service) - providing IT infrastructure,
PaaS (Platform-as-a-Service) - selling a virtual programmer's work environment,
BPaaS (Business-Process-as-a-Service) - business process outsourcing,
BaaS (Backend-as-a-Service) - a common backend database for the processes of many applications
Daas (Data-as-a-Service) - remotely delivered data at the user's request
FaaS (Function-as-a-Service) - a platform that enables the development, testing and commissioning of
individual functions in the cloud

In 2021, the value of public cloud services is foreseen to grow by 23.2% to USD 332.3 billion, which was mainly due
to the outbreak of the COVID-19 pandemic and greater openness of IT managers to virtual solutions, and SaaS
services constitute the largest part of the public cloud, exceeding USD 122 billion.
According to data provided by Datanyze research company, over 200 different technologies are present on the live
chat solutions market. Many of suppliers offer their solutions in the freemium model. In the opinion of the
Management Board of LiveChat Software, the monetization of customers who have started using free services is a
very difficult and ineffective process. The "LiveChat" solution distinguishes, among others, number of available
functionalities, options and integration possibilities. The quality of customer service is also crucial, as it far exceeds
the capabilities of most other providers.
For these reasons, free solutions are not treated as direct competition, because LiveChat is addressed to more
demanding customers with larger and more advanced needs, both in terms of available service functions, as well as
the speed and efficiency of customer service support. The leading global providers of live chat solutions are
relatively stable. In addition to LiveChat Software, they also include: LivePerson or Zendesk Chat. Other more
important live chat solutions available on the market are Intercom, Drift, Olark, JivoChat, Tidio, or Tawk.to (free
model). The Facebook Customer Chat Plugin solution is also available on the market. However, the company
estimates that its direct competitors in the premium segment are mainly Zendesk and Intercom.
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In 2018, the Company added the ChatBot solution to its offer, which allows for the automation of communication
with customers. Forecasts and assessments of the value of this market vary widely. According to a report by
Kenneth Research, the value of the Conversational Artificial Intelligence market, including virtual assistants and
chatbots, will grow on average by 30% annually in the period 2019-2024 to reach a value of $ 15.8 billion at the
end of this period. However, according to the forecast of Grand Review Research, the value of the chatbot market
itself will amount to USD 1.25 billion in 2025 (which assumes an average annual growth of 24%).
LiveChat Software estimates that the potential of the live chat solutions market is still very high, which is related to,
inter alia, with the changes forced by the COVID-19 pandemic and the development of the e-commerce market.
According to the calculations of eMarketer research company - at the global level, the value of online purchases
increased by 27.6% in 2020. The mere share of e-commerce purchases in total retail purchases in 2020 exceeded
18%. According to the forecasts of the research company eMarketer, in 2020 the value of retail sales on the Internet
reached the value of USD 794 billion in the USA alone, and in 2021 it will increase by another 6.1%.
The large influx of customers to the market means that current players are more focused on acquiring them, and
not competing for customers already using competitive solutions.
In addition, LiveChat's positioning in the premium category and building its market position not on price competition,
but on features such as the variety of functions and integrations, quality of customer service, as well as reliability
and data security, makes the company immune to competition from popular, free solutions.
Further information on business solutions in the area of text communication from companies such as Apple or
Facebook is closely followed and the Company is aware of them, from the moment of announcements already at
the development stage - that is, many months before the official announcement. This was the case with both Apple
and Facebook before that.
LiveChat Software evaluates these implementations as good news for the entire industry. Companies introducing
new live chat products to the market popularize such solutions, introduce new opportunities for integration and
acquiring new customers who want to use this method of communication. Thanks to this, Facebook Messenger,
WhatsApp, and now Apple are becoming other distribution channels for the LiveChat product. Around the products
- LiveChat and ChatBot, the Company is building a business ecosystem to better meet the needs of users. Thanks
to this, they will be able to communicate with their clients through various channels and platforms - not only via
websites, but now also via SMS, Apple devices, other mobile devices, Facebook Messenger, instant messaging and
social platforms.
.

By their nature, companies such as Facebook, Google or Apple will not directly compete with such specialized
providers of B2B solutions as LiveChat Software, Zendesk Chat or LivePerson, which provide integration of various
platforms and solutions, analytics, specialized customer service or access to expert knowledge in the field of
customer care.

29

2.9.

Information about the agreements signed

Agreement with the payment gateway service provider
A subsidiary of the Issuer LiveChat, Inc. It uses the services of www.authorize.net, owned by VISA, which acts as a
technical intermediary for the payment by credit card on the Internet. Agreement between the above-mentioned
parties was concluded by joining the Authorize website on the basis of the general terms and conditions of contracts
used by Authorize and did not take the form of a document.
Subject to the above terms and conditions, the legal relationship between you (including LiveChat Inc.) and
Authorize is governed by the laws of the State of California. Authorize does not guarantee the full functionality of
its services provided via the website. By entering into the contract, the user confirms that he is aware that the
service will be provided via the Internet, which makes it vulnerable to possible infrastructure failures resulting from
various reasons such as network attack, power outages.
Authorize is also not responsible for any damage resulting from the use of its services, in particular, it is not
responsible for data loss, unauthorized access to data sent via its website, such as credit card details. The above
limitation of liability does not depend on the cause of the damage - both hacker attacks, accidents and negligence,
including gross negligence, cannot constitute grounds for raising claims against Authorize. The user waives any
claims that may arise from the use of Authorize services and declares that the use of Authorize services is at his
own risk. If, however, it was found that Authorize was due to pay any compensation to Livechat Inc., its amount
would be limited to the equivalent of the salary for the last 30 days or to the amount of $ 100.
In addition, the user undertakes to release Authorize from liability for any claims raised against it by third parties,
which are related to the use of Authorize services by users.
The contractual conditions may be changed by Authorize unilaterally, the use of the website services after the
change of the conditions means acceptance of the change. Likewise, Authorize may unilaterally terminate the
provision of services, subject to prior notice. Also, the termination of the contract may not result in Authorize liability
for damages.

Agreement with the provider of payment clearing services
A subsidiary of the Issuer LiveChat, Inc. uses the services of the www.recurly.com website, which acts as an entity
that calculates fees from the Issuer's customers and collects them automatically from customers' credit cards.
Agreement between the above-mentioned parties was concluded by joining the Recurly website on the basis of the
general terms and conditions of contracts applied by Recurly and did not take the form of a document.
This Agreement is governed by the laws of the State of California.
The service is provided by Recurly for a commission calculated on a monthly basis on the transaction value
expressed in dollars, the amount of which may be changed by Recurly upon 30 days' notice. Recurly is not
responsible and does not return the commission charged in the event of, for example, a request for a refund by the
Issuer's client, or fraud committed by the client on the Issuer. Recurly also does not provide cash storage services.
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Recurly is not liable for any damage, also in the form of lost earnings, data or other intangible goods on the part of
the user, regardless of the reason for its occurrence - whether the damage will result from the use of Recurly
services, unauthorized influence on the content of the service, actions or statements of any kind third parties.
Regardless of the above reservations, the liability for damages between the parties was limited to the amount of
the remuneration paid under the contract.
Recurly is provided by LiveChat, Inc. a license to use its logo, name and other rights to use them on websites to
identify the service provider. Similarly, LiveChat, Inc. licenses any content posted on Recurly.
The agreement provides for a one-year limitation period for all related claims. For the provision of services, Recurly
charges fees depending on the turnover.

Agreement with Comerica Merchant Services (Worldpay from FIS)
This agreement was signed on December 21, 2011. Based on the agreement, LiveChat, Inc., a subsidiary, is using
Visa and MasterCard payment processing services. The agreement is subject to standard terms of use for credit
card processing used by Comerica. Card processing includes in particular the settlement of Visa and MasterCard
transactions in connection with LiveChat product. The terms of use state that LiveChat, Inc. will be handling any
claims and complaints made in connection with sales made via these cards on its own. LiveChat, Inc. is also
responsible for compensating any damages incurred by Global Payments Direct and by Comerica Bank in connection
with sales paid for by card and for any associated claims (including claims by third parties).
The agreement contains provisions which release Global Payments Direct and Comerica Bank from responsibility
for the violation of such terms. Furthermore, the liability of Global Payments Direct and Comerica Bank is limited to
the average monthly payment for services in the preceding 12 months, or, if such period is shorter than 12 months,
from the signing of the agreement. Global Payments Direct and Comerica Bank will not be held liable for the loss of
profits or for transactions using other cards, if such cards are to be processed at the request of LiveChat, Inc. at the
agreement of Global Payments Direct. Also, Global Payments Direct and Comerica Bank are not responsible for
damages if it has not been notified within 60 days of the violation of the agreement, or 90 days from the date of
specific billing document in the event of billing errors.
The agreement is renewed automatically every month after the first year unless it is terminated by LiveChat, Inc. on
terms indicated in the agreement (with the provision that in the event of termination due to violation of the
agreement, LiveChat, Inc. will be responsible for payments calculated based on terms set in the agreement).
LiveChat, Inc. may also terminate the agreement in the event of a violation by the other party if such violation is not
remedied. Global Payments Direct may also terminate the agreement, including without notice, in the event of a
violation by LiveChat, Inc.
Terms of the agreement also describe in detail the rules for charging LiveChat, Inc. with transaction amounts in
specific cases, in particular when a card owner is questioning the transaction, setting up a reserve account to secure
claims against LiveChat, Inc., the principles concerning LiveChat’s liability for damages suffered by financial
institution which carries out an order to withdraw funds at the request of Global Payments Direct and Comerica
Bank, the principles of deducting funds from that account and associated settlements, and sets out a one-year term
for the expiry of the claim by LiveChat, Inc. to return any funds remaining on such account. Terms of the agreement
also set forth the rules on the establishment of a security on specific accounts and on naming a custodian to manage
a LiveChat account for the settlement of agreement-related liabilities.
The agreement is subject to laws of the State of Georgia. Disputes relating to the agreement will be heard by courts
of the state of Georgia designated in the agreement.
The agreement also grants a limited license for the use of the Discover Program mark (which identifies the Discover
cards).
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Agreement LiveChat, Inc. with American Express Company
A subsidiary, LiveChat, Inc., is using the services of https://merchant.americanexpress.com in order to process
American Express cards. This agreement was made by signing up for the services on the basis of terms and
conditions it offers and is not made in a document form.
Fees charged to LiveChat, Inc. in connection with the use of this service are set as a percentage of its turnover, at
2.89-3.20%, according to the current fee schedule. The terms of use include a number of waivers which exclude
American Express Company from liability to its users. In particular, these terms exclude the liability of American
Express Company for any indirect damages and for the loss of profits in connection with the use of the service.
According to the terms, American Express Company will not be held responsible for services offered by serviceproviders via the service in question, or for information and products offered through the service or through
websites connected to the service via a hyperlink.
American Express Company may change the terms of use unilaterally. The terms of use are subject to the jurisdiction
of the State of New York.

2.9.1.

Information about material transactions with related parties

Agreement with LiveChat, Inc.
LiveChat Software has a contract with LiveChat, Inc., in which the subsidiary has agreed to further resell access to
LiveChat system to end users.
According to the agreement, LiveChat, Inc. purchases access to LiveChat system from LiveChat Software and then
resells it to end users at a price set by LiveChat Software. LiveChat, Inc. is not generating profits on the resale of
access to LiveChat system.
LiveChat Software refunds all expenses of LiveChat, Inc. in connection with the activities conducted and listed in
the budget accepted by LiveChat Software, based on invoices issued by LiveChat, Inc. According to the agreement,
LiveChat, Inc. has the right to add a 5% margin to selected expenses it incurs in connection with the sale, i.e. the
cost of handling credit card payments, cost of banking services, accounting and marketing expenses.
These payments are made on a monthly basis based on an invoice issued by LiveChat, Inc., corresponding to the
amount of expenses plus the above margins. LiveChat Software remains the owner of all intellectual property rights,
including its trademark.
This agreement was signed for an unlimited period of time, with a 14-day notice.
The agreement restricts LiveChat Software’s liability to the amount paid on behalf of LiveChat, Inc. over the past 12
months.
In the reported period, the Company concluded transactions with a consolidated entity LiveChat, Inc. As a result,
the following balance sheet and result categories appeared:
Sales revenues to LiveChat, Inc. in the amount of

PLN 48.798.387,31

Costs of services purchased from LiveChat, Inc. in the amount of

PLN 10.114.834,71

Receivables from LiveChat, Inc. in the amount of

PLN 15.787.367,71

Obligations to LiveChat, Inc. in the amount of

PLN 0

32

The above transactions were excluded in the consolidated financial statements.

Information about the transactions with related parties at terms other than market terms
There were no such transactions.

Loans made or terminated
The Company had no loan agreements in the period.

Loans granted
The Company has not made any loans.

Guarantees made or received
The Company has not made or received any guarantees in the course of the reporting period.

Bonds subscription agreements
In the period the Company did not have any bond subscription agreements.

Insurance contracts
Chubb Tech Pro Insurance - Professional Liability Insurance concluded with the Chubb European Group Sp. z o.o.
Branch Poland for the amount of PLN 8 million (Poland) and USD 2 million (USA) and the Insurance of Damages As
a result of claims related to the Liability of Members of the Company's Governing Bodies for the amount of PLN 15
million concluded with Colonnade Insurance SA.

Description of conducted court and administrative proceedings
In the reporting period, the Group was not a party to any court or administrative proceedings.

2.10. Market growth prospects
The Software as a Service sector, in which the Company is active, is growing very rapidly. The live chat for the
business software segment is not the same as the SaaS market. Some of the Company’s competitors are offering
their services in a less effective, traditional model. However, in the opinion of the Management Board, the SaaS
model has by far the best growth prospects and therefore the market share of companies which offer their services
using that model is expected to grow. This creates huge growth potential for the entire sector.
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2.11. Group’s growth strategy

Product development
The Issuer's development strategy assumes constant and sustainable expenditure on further
development of the LiveChat product, in particular on::

a)

functional development of the application;;

b)

new communication channels:

○

development of the "ticket" system consisting in collecting information from various
communication channels with the customer to one customer service management
system;
the functionality of the system will allow customers to further improve the customerseller relationship, and ultimately, increase sales;
mobile systems;
social media;
integrated communicator;
tools for larger companies, the so-called "Data driven".

○
○
○
○

c)

Growth of the customer base
The Company assumes further dynamic growth in the number of customers based on:
○
○
○
○

Automation of marketing activities and inbound marketing;
Continuous strengthening of LiveChat's position in the area of customer service;
Further development of the affiliate program;
Development of new channels for acquiring new users.

Mergers and Acquisitions
In the longer term, the Company is not excluding growth through selective acquisitions of entities
from the customer service industry.

Factors affecting the Company’s and the Group’s results
In the long run, the Issuer's results will be significantly influenced by the global e-commerce and
SaaS (Software as a Service) market. In the short term, the results may be significantly influenced
by e.g. USD / PLN exchange rate, as well as the fiscal policy of the state.
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3. Financial situation of LiveChat Software Group

3.1.

Consolidated results

Income statement
[PLN]

Q1 2021/22

Q1 2020/21

Sales

48 909 419

41 627 541

Cost of goods sold

7 905 571

5 603 238

Gross profit (loss)

41 003 848

36 024 303

Cost of sales

9 464 167

7 768 049

General management and administration

3 516 036

2 411 877

Profit (loss) on sales

28 023 646

25 844 377

Other operating profit

52 178

11 974

Other operating expenses

1 511

34 418

28 074 314

25 821 933

393 314

3 449

8 053

554 834

28 459 575

25 270 549

Profit (loss) before tax
Financial income
Financial expenses
Profit (loss) before tax

Change
+17.5%

+10.4%
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Income tax

1 847 665

4 468 798

Net profit (loss)

26 611 910

20 801 750

+27.9%

Commentary on factors influencing financial results:
In the first quarter of the financial year, the Company recognized the effect of using the IP Box tax program. In the
previous financial year, this effect was only recognized in the report for the first half of the year.

Balance sheet – assets
[PLN]

30 June 2021

31 March 2021

Change

Fixed assets

38 133 064

37 168 459

Intangible and legal assets

34 239 993

33 083 172

3 457 634

3 657 319

Long-term receivables

181 915

181 915

Deferred income tax assets

252 402

244 043

1 120

2 011

114 485 203

85 149 683

--

--

1 095 370

802 439

96 146 300

59 872 827

272 163

62 165

152 618 267

108 908 064

Fixed real assets

Long-term prepayments

Working capital
Inventories
Receivables for goods and services sold
Cash and cash equivalents
Short-term prepayments
Total assets

+2.6%

+34.5%

+40.1%

Balance sheet - liabilities
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[PLN]

30 June 2021

31 March 2021

Own equity

133 441 773

107 370 057

Initial equity

515 000

515 000

Supplementary capital

28 547 392

28 547 392

Net profit (loss) for the fiscal year

26 611 910

100 159 914

0

(22 917 500)

19 176 494

14 948 085

1 371 731

1 535 876

33 000

169

17 804 763

13 412 209

Trade payables

8 747 774

6 821 486

Current income tax

7 970 103

5 482 501

Other payables

289 278

305 642

Total liabilities

152 618 267

122 318 142

Advance payment for a dividend

abilities and provisions
Long-term liabilities

Change

+24.3%

+28.3%

Deferred income tax

Short-term liabilities

+24.8%

Cash position
[PLN]
Profit/loss

Q1 2021/22
28 459 575

Q1 2020/21

Change

25 270 549

37

12 507 041

(960 707)

2 894 281

2 224 519

40 966 616

24 309 842

Sale of intangible assets and tangible fixed
assets

-

33 906

Investments in intangibles and in real fixed

(3 851 417)

(2 946 126)

(3 851 417)

(2 909 808)

0

0

(201 947)

(208 971)

36 913 252

21 191 062

Cash at the beginning of the period

59 233 049

38 681 765

Cash at the end of the period

96 146 300

59 872 827

Total adjustments. including:

Depreciation and amortization

Cash flow from operating activities

assets
Cash flow from investing activities

Dividends paid

Net cash flow from financing activities

Total net cash flow

+74.,2%

+60.1%

Dividend policy
In accordance with the current dividend policy described in the Company's Prospectus, the Management Board of
LiveChat Software S.A. recommended to the General Meeting the payment of the maximum (in accordance with
applicable regulations) part of the profit for the previous financial year in the form of a dividend.
The Management Board, with the consent of the Supervisory Board, is entitled to make decisions regarding the
payment of advances against the expected dividend.
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Description of the significant off-balance sheet items
The Group does not have any significant off-balance sheet items.

Financial forecast
The Management Board of the Company has not published financial projections.

Description of the use by the Company of the proceeds from issued capital
In the reported period the Group did not issue any shares.

3.2.

Presentation of the separated results

Income Statement
[PLN]

Q1 2021/22

Q1 2020/21

Change

Sales

48 909 419.27

41 627 541.27

+17.5%

Cost of goods sold

7 435 488.45

5 549 113.86

Gross profit (loss)

41 473 930.82

36 078 427.41

Cost of sales

9 554 405.63

7 844 423.38

General management and administration

3 534 734.13

2 425 973.91

Profit (loss) on sales

28 384 79.06

25 808 030.12

Other operating profit

52 178.49

11 974.00

Other operating expenses

1 511.03

34 417.50

28 435 458.52

25 785 586.62

91.85

3 449.33

84 913.31

608 958.10

28 350 637.06

25 180 077.85

Profit (loss) before tax
Financial income
Financial expenses
Profit (loss) before tax

+10.3%
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Income tax

1 847 664.75

4 468 798.44

Net profit (loss)

26 502 972.31

20 711 279.41

+28.0%

Commentary on factors influencing financial results:
In the first quarter of the financial year, the Company recognized the effect of using the IP Box tax program. In the
previous financial year, this effect was only recognized in the report for the first half of the year.

Balance sheet – assets
[PLN]

30 June 2021

31 March 2021

Fixed assets

35 998 381.15

34 831 828.67

Intangible and legal assets

34 239 992.85

33 083 171.79

1 321 294.59

1 319 031.73

Long-term receivables

181 914.69

181 914.69

Deferred income tax assets

252 402.30

244 042.73

Long-term prepayments

253 522.56

246 054.00

112 071 590.96

83 336 044.53

83 121.42

61 385.03

Receivables for goods and services sold

15 787 367.71

1 445 110.18

Cash and cash equivalents

78 707 835.67

56 509 300.76

272 163.01

108 648.37

148 069 972.11

118 167 873.20

Fixed real assets

Working capital
Inventories

Short-term prepayments
Total assets

Change

+3.4%

+34.5%

+25.3%

Balance sheet - liabilities
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[PLN]

30 June 2021

31 March 2021

Own equity

132 423 771.78

105 920 799,47

Initial equity

515 0.00

515 000

Supplementary capital

28 547 391.61

28 547 391,61

Net profit (loss) for the fiscal year

26 502 972.31

99 775 907,86

0

-22 917 500,00

15 646 200.33

12 247 073.73

Deferred income tax

32 999.89

168.89

Long-term liabilities

0

0

Short-term liabilities

12 236 818.98

9 087 505.14

3 376 381.46

3 159 399.70

148 069 972.11

118 167 873.20

Advance payment for a dividend

Liabilities and provisions

Accruals
Total liabilities

Change

+25.0%

+27.8%

+25.3%

Cash position
[PLN]
Profit/loss

Total adjustments. including:

Depreciation and amortization

Q1 2021/22

Q1 2020/21

26 502 972.31

20 711 279.41

-453 019.94

-25 860 502.60

2 692 333.54

2 015 548.20

Change
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26 049 952.37

-5 149 223.19

-

-

-3 851 417.46

-2 908 779.36

Dividends paid

0

0

Net cash flow from financing activities

0

0

Total net cash flow

22 198 534.91

-8 058 002.55

Cash at the beginning of the period

56 509 300.76

37 106 835.22

Cash flow from operating activities

Sale of intangible assets and tangible fixed
assets
Investments in intangibles and in real fixed
assets
Cash flow from investing activities

Cash at the end of the period

78 707 835.67

29 048 832.67

-

+171%
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3.3.

Shares and shareholders

Structure of the initial equity
As of the date of this report, initial equity of the Company consisted of 25.750.000 (twenty-five million, seven
hundred and fifty thousand) ordinary shares issued and fully paid up, including 25.000.000 (twenty-five million)
series A shares and 750.000 (seven hundred and fifty) thousand series B shares. Par value of each share is equal to
PLN 0.02 (two grosze).

Changes in the shareholding structure
There were no significant changes in the Company’s shareholding structure in the first quarter of the financial year.
The shareholders’ structure is presented below:
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4. Governance structure
4.1.

Composition of the Management Board

As at the date of the report, the Management Board of LiveChat Software S.A. consisted of two persons and
included the following individuals:

First and the last name

Role

Mariusz Ciepły

CEO

Urszula Jarzębowska

Member of the Board

During the first quarter of the 2021/22 financial year the Management Board has been working on the abovementioned composition.
Mariusz Ciepły is one of the Company’s founders and core shareholders of LiveChat Software. He was elected
President of the Board in 2010. He has a university degree (with an M.Sc. degree in computer science); he graduated
from the Faculty of Electronics at the Wrocław University of Technology (specializing in information system
engineering). He is also a member of the supervisory boards of such companies as Brand24, Venture Inc. or
TimeCamp.
Urszula Jarzębowska has been working in LiveChat Software since 2002 and since 2010 she has been a member
of the Board. Urszula Jarzebowska has a university degree; she graduated from the Oskar Lange University of
Economics in Wrocław in the Faculty of National Economics where she defended her master’s thesis in the
Department of Accounting and Company Controlling. During her professional career, she completed postgraduate
studies in Controlling at the Wroclaw Schools of Banking and in International Accounting Standards (IAS/IFRS) at
Kozminski University in Warsaw. She has gained her professional experience in, among others, Bankier.pl and
Internet Works.

4.2.

Remuneration

Remuneration of members of the Management Board of LiveChat Software S.A. in the period from Apr 1, 2021to
Jun 30, 2021 and the respective period of the last year (including bonus).

Person

Role

Mariusz Ciepły

CEO

Urszula Jarzębowska

Management
Member
-

Total

Q1 2021/22
remuneration in PLN

Board

Q1 2020/21
remuneration in PLN

152 606,53

269 721,11

101 737,69

259 879,52

254 344,22

529 606,63

During the reported period, members of the Supervisory Board received remuneration in the total amount of PLN
64.3 thousand gross and were not receiving remuneration in the respective period last year.
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4.3.

Composition of the Supervisory Board

As at June 30, 2021 the composition of the Supervisory Board of LiveChat Software S.A. consisted of the following
persons:

First and the last name

Role

Maciej Jarzębowski

Chairman of the Supervisory Board

Marcin Mańdziak

Member of the Supervisory Board

Jakub Sitarz

Member of the Supervisory Board

Marta Ciepła

Member of the Supervisory Board

Michał Markowski

Member of the Supervisory Board

On August 18, 2021 due to the fact that the term of the previous Supervisory Board ended, the Ordinary Meeting
of Shareholders elected the Supervisory Board for a new three-year term. As at the date of publication of this report
the composition of the Supervisory Board of LiveChat Software S.A. consists of the following persons:
First and the last name

Role

Maciej Jarzębowski

Member of the Supervisory Board

Marcin Mańdziak

Member of the Supervisory Board

Jakub Sitarz

Member of the Supervisory Board

Marta Ciepła

Member of the Supervisory Board

Marzena Czapaluk

Member of the Supervisory Board

Maciej Jarzębowski has gradueted from the Management and Organization of Enterprises at the Faculty of Law
and Administration of the University of Wrocław. In addition, he is the founder of such companies as: Bankier.pl
S.A., Internet Works Sp. z o.o. and LiveChat Software S.A., where he was the President of the Management Board
or a member of Supervisory Boards. Before leading LiveChat Software S.A. to the Main Market of the Warsaw Stock
Exchange, he acquired a strategic investor for LiveChat Software Sp. z o.o. in the form of GG Networks S.A. and
participated in the process of introducing Venture Inc S.A. to the NewConnect market, and then to the regulated
market of the WSE.
Marta Ciepła is a graduate of the University of Life Sciences in Wrocław and postgraduate studies in the field of
human resources management. For over ten years, she has been related to the IT market in terms of recruitment
and selection of IT staff. HR manager responsible for advising on building teams of individual departments of the
companies.
Jakub Sitarz has a Master's degree. He graduated from the Faculty of Computer Science at the Technical University
of Wroclaw. He is a co-founder and shareholder of LiveChat Software. Currently, he is also CEO of listed private
equity fund Venture Inc.

Pani Marzena Czapaluk is a graduate of the University of Economics of Wrocław. She also has 20 years of
experience as a financial director (CFO) gained, among others in the company eObuwie.pl. Currently she is the
financial director of MKK3 Sp. z o.o. Group. She also conducts coaching and mentoring activities. She is a founding
member of FINEXA Financial Directors Association. She obtained, among others, an FCCA title awarded by the
Association of Chartered Certified Accountants (certificate in finance and accounting). She completed the Advanced
Executive Education program at Strategic Leadership Academy implemented by the ICAN Institute.
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Marzena Czapaluk fulfills the criteria of an independent member of the Supervisory Board.

Marcin Mańdziak has a higher education degree program. He graduated from the Faculty of Law, Administration
and Economics of the University of Wroclaw. For 10 years associated with the capital market. He was a co-founder
and a long-time vice president of the board of M.W. Trade SA, which first moved quotations from NewConnect to
the WSE main market. From 2013 chairman and main shareholder of EFM SA. At the same time he runs the company
Arandela Marcin Mandziak, providing advisory services. Member of the Supervisory Board of Venture Incubator SA.
Marcin Mańdziak fulfills the criteria of an independent member of the Supervisory Board.

4.4.

Shares held by the members of the governing bodies

The table below presents the number of shares held by members of Management and Supervisory bodies as of the
date of the report.

First and the last name

Role

Mariusz Ciepły

CEO

3 366 250

Urszula Jarzębowska

Management Board Member

1 210 250

Maciej Jarzębowski

Supervisory Board Member

2 366 259

Marcin Mańdziak

Supervisory Board Member

2 538

Jakub Sitarz

Supervisory Board Member

3 010 000

4.5.

Number of shares

Other information

Assessment, together with its justification, regarding the management of financial resources,
with particular emphasis on the ability to meet the obligations incurred, and description of
possible risks and actions that the issuer has taken or intends to take to counteract these
risks.
The Management Board directly manages the risk in this area. In his opinion, the high liquidity of the Company and
the lack of significant liabilities significantly minimize the risk of losing liquidity and other risks related to the
management of financial resources.

Assessment of the feasibility of investment plans, including capital investments, compared to
the amount of funds held, including possible changes in the financing structure of this activity.
Current investments are mainly carried out in the field of product development and are financed from own
resources. The Management Board currently does not plan any other investments and changes in the financing
structure.

Assessment of factors and unusual events affecting the result of operations for the financial
year, with the determination of the degree of influence of these factors or unusual events on
the result achieved.
The results of the first quarter of 2021/22 financial year were not affected by atypical factors and events.
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Changes in the basic rules of managing the issuer's company and its capital group.
There were no such changes.

All contracts concluded between the issuer and the managing persons, providing for
compensation in the event of their resignation or dismissal from the position held without a
valid reason or if their dismissal occurs due to the merger of the issuer by acquisition.
The company does not have such agreements.

Information about the system of controlling employee share programs
Not applicable.

Auditing firm
On June 25, 2021, the Supervisory Board adopted a resolution regarding the continuation of cooperation and
renewing the agreement with Grant Thornton Polska Spółka z ograniczoną odpowiedzialnością Sp.k. na to perform
the statutory audit of LIVECHAT Software S.A. financial statements in the period from 01.04.2019 to 31.03.2023
and the performance of the statutory audit of the consolidated financial statements of the LIVECHAT Software
Capital Group during from 01/04/2019 to 31/03/2021, as well as the voluntary audit of interim financial statements
of LIVECHAT Software SA in the period from 01.04.2019 to 31.03.2023 as well as the review of the interim
consolidated financial statements of the LIVECHAT Software Capital Group from 01.04.2019 to 31.03.2023.
Pursuant to the Resolution, the Supervisory Board, following a positive recommendation of the Audit Committee,
selected Grant Thornton Polska Spółka z ograniczoną odpowiedzialnością Sp.k.

Description of legal and administrative proceedings
The Group has not been a party of any legal or administrative proceedings in the course of the reporting period.

Environmental issues
There are no issues and requirements relating to protection of the environment which could have a material impact
on the Group’s activities.

Information about the employment
At the end of the first quarter of 2021/22 financial year the Company collaborated with 222 persons as opposed
to 174 people a year ago. The most numerous groups are the product team consisting mainly of programmers and
the customer service department, working in a 24/7 model. Marketing team is another large team, as well as
administrators managing the infrastructure. There are also following teams in the structure of the company: sales,
finance and administration or legal, as well as investor relations. The two-person Management Board consists of
people who have been working on the LiveChat project for many years. So-called Chief Officers (CXOs) report
directly to the Management Board. There are seven CXOs, who have been working with the Company for many
years.
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5. Disclaimer
This document was created as a translation from Polish. In case of any
discrepancies, the Polish version applies.
All statements of the Management Board and Supervisory Board,
required by law, were placed in the original version of the document.
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